
WORKING WITH CANDIDATES: 
Candidate Forums,  

Appearances and More 

Presented by 

All attendees will receive a copy of this 
PowerPoint presentation and a link to the 

recorded webinar 



ABOUT US 

About 

Us 

Founded in 2005, Nonprofit VOTE partners 

with America's nonprofits to help the people 

they serve participate and vote. 

 

We are a leading source of nonpartisan 

training, materials and other resources for 

nonprofits doing voter engagement work.  

   
 

Find out more about our mission and partners on our site  

www.nonprofitvote.org 
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AGENDA 

 CANDIDATE FORUMS 

 CANDIDATE APPEARANCES 

 SHARING RESEARCH AND 
QUESTIONNAIRES 

 
Agenda 



CANDIDATE FORUMS 

 Collaborating with partners 

 Organizing the forum 

 Staying nonpartisan 

Candidate 

Forums 



• Get your issues in front of the candidates and 
future office holders 

• Provide an opportunity for voters to learn 
about and meet the candidates 

• Build relationships with the candidates 

• Become known as an organization connected 
to politics  

 Why 

WHY HOST A CANDIDATE FORUM 



• Coordinating meetings 

• Maintaining 
communication 

• Sharing the work – 
one group takes the 
lead 

 
Partners 

PARTNERS: CHALLENGES 



Having co-sponsors… 

• Increases the likelihood that 
candidates will participate 

• Can mean a larger audience 
turnout 

• Strengthens relationships 
for future work 

 

PARTNERS: BENEFITS 

Partners 



ORGANIZING 
 GETTING STARTED 

 RECRUITING CANDIDATES 

 CHOOSING A FORMAT 

 TURNING OUT YOUR 
AUDIENCE 

 PUBLICITY 

 
Organizing 



• Starting early 

– 4 months out from event 

• Having a plan 

– A date, a location, etc. 

• Targeting your audience 

Organizing 

GETTING STARTED 



Candidates want… 

• A large audience 

• A guarantee of neutrality 

• Well known and 
respected sponsors and 
partners 

• Time at the forum to 
meet with the audience 
informally 

 

RECRUITING CANDIDATES 

Organizing 



• Equal Time Q&A – The 
standard format 

• Other Formats 

Organizing 

CHOOSING A FORMAT 



• Planning early and 
starting early 

• Targeting your audience 

• Making it personal 

 

TURNING OUT YOUR AUDIENCE 

Organizing 



• Using all your 
communications vehicles 

• Recruiting a media partner 

• Getting a well known 
moderator 

 

Organizing 

PUBLICITY 



STAYING NONPARTISAN 
 

 THE BASICS 

 INVITING CANDIDATES 

 CANCELLATIONS 

 DURING THE FORUM 

 
Stay 

Nonpartisan 



• Cover a range of issues 
or topics within your 
own issue area 

• Provide equal time for 
the candidates during 
the forum 

• No “litmus test” 
questions 

 

Stay 

Nonpartisan 

THE BASICS 



• Ask all viable candidates 
to attend 

• Follow up 

• Must have at least 2 
candidates to have a 
“forum” 

 
Stay 

Nonpartisan 

INVITING CANDIDATES 



• For last minute 
cancellations, either cancel 
or change from a forum to a 
candidate appearance 

– No politicking or fundraising 

– Announce that appearance is 
not an endorsement 

 Stay 

Nonpartisan 

CANCELLATIONS 



• Maintain a nonpartisan 
atmosphere in the hall 

• No leading or biased questions 

• Allow candidates to meet 
voters after the forum and 
allow literature outside the hall 

 
Stay 

Nonpartisan 

DURING THE FORUM 







CANDIDATE APPEARANCES 

Appearances 



During an election season, 
candidates may appear at 
your nonprofit in one of 
three ways: 

• As a candidate 

• As a public figure 

• On their own at a public 
event 

3 WAYS CANDIDATES MAY APPEAR 

Appearances 



If you invite candidates to the same event: 
•Invite all candidates in the same race (they don’t all have to 
come) 

•Campaigning and political fundraising are prohibited 

•Remind the audience this is a nonpartisan event 

If you invite candidates to different events: 
•Provide all candidates with a similar opportunity to            speak 
to your audience – similar time, venue and                 presentation 
format 

 

APPEARING AS A CANDIDATE 

Appearances 



You may want to invite a candidate to an event 
in their capacity as a current or former office 
holder, an expert in their field, or as a celebrity.  
If so: 

• The public figures candidacy can play no part in your 
decision to invite them 

• Their candidacy may not be mentioned 

• Campaign activity of any type is  prohibited 

APPEARING AS A PUBLIC FIGURE 

Appearances 



SHARING RESEARCH AND 
CREATING 

QUESTIONNAIRES 

Research 

& More 



You may share research                       
with candidates, as long as 

•The same information is                     available 
to all candidates                      

You may respond to requests for 
information from candidates, as long as 

•You do not expend resources creating new 
research or information 

 

SHARING RESEARCH 

Research 

& More 



• Ask questions on a range of topics 

• Not just yes or no. Let candidates explain view, but 
give a word limit 

• Send it to all candidates in the race  

• If a candidate doesn’t respond - may list “no 
response” or use official statements from the 
candidate’s website 

 

CANDIDATE QUESTIONNAIRES 

Research 

& More 





• Visit the Resource Library on our website for 
more information and the following 
recommended resources: 

– A Nonprofit’s Guide to Hosting a Candidate Forum 

– “Candidate Forum Checklist” Checklist 

– “Working with Candidates” Factsheet 

– “Candidate Appearances” Factsheet 

 

 

Resources 

RESOURCES 
Bit.ly/NPVResourceLibrary Bit.ly/NPVResourceLibrary 
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